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 O R G E T 
 the daily schedule
 of  children’s activities
 that runs the gamut 
from scavenger hunts to a 
half-day camp program. For-
get the kid-friendly facilities 
that include a game room, 
dance fl oor and basketball 
court. Even forget the chef  
who tweaks her dishes to make 
them more palatable for the 
fi nicky-eater set (fi sh fi ngers, 
anyone?). 
 If  there was true proof  that 
children rule at the Hawks 
Cay Resort, a Florida Keys 
fi xture for six decades, it’s this: 
Instead of  a kiddie pool, the 
resort has an adults-only pool.
 The “tranquility pool,” as 
it’s called, was needed to give 
moms and dads - and child-
less vacationers - some space 
of  their own, explained Signe 
Bjorndal, the Hawks Cay mar-
keting director. Otherwise, 
“this has always been a kids’ 
place,” she said, speaking on 
a sun-kissed December day 
when children were making 
good use of  the resort’s four 
other pools, including one 
with a pirate ship theme. 

 Ms. Bjorndal’s state-
ment might seem at 
odds with the tradition-
al image of  the Florida 
Keys. This 127-mile 
stretch of  islands, which 
starts south of  Miami 
at Key Largo and con-
tinues through to Key 
West, has long been 
regarded as a Carib-
bean-style playground 
for grown-ups, replete 
with bars that stay 
open till all hours and 
such heavy-duty sport-
ing activities as fi shing 
for marlin and tarpon. 
The vacation spot’s un-
offi cial anthem? A cer-
tain Jimmy Buffett song 
about a “frozen concoc-
tion that helps me hang 
on.” 
 But in recent years, 
the Florida Keys has seen 
its “Margaritaville”-
minded hedonistic im-
age give way to some-
thing more kid-friendly. 
Families now constitute 
approximately 25 per-
cent of  Keys visitors during 
the busy winter tourist season, 
compared with approximately 
12 percent fi ve years ago, ac-
cording to Harold Wheeler, 
director of  the Florida Keys 
and Key West Tourist Devel-
opment Council. “There’s no 

question we’ve seen a signifi -
cant change,” he said.
 Much of  that has been driv-
en by hoteliers. Take Hawks 
Cay (888-313-5749; www.
hawkscay.com), which recently 
underwent a $35 million reno-
vation. The 40-acre property, 
situated on Duck Key in the 
middle of  the island chain, 
features 111 newly refurbished 
two-story villas with the kinds 
of  features - full kitchens, mul-
tiple bedrooms - prized by 
families. 
 Another factor behind the 
family boom: the relative ease 
and affordability of  a Keys 
vacation. True, some of  these 
resorts can easily command 
prices of  $500-plus a night 
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for a two-bedroom suite in the 
prime winter season. But ac-
commodations in the Carib-
bean and Bahamas can often 
be more expensive, without 
factoring in higher airfares.
 Make no mistake: marga-
ritas are still being poured 
in “Margaritaville.” But at 
Hawks Cay, they’ve seem-
ingly found a way to make the 
happy-hour experience a more 
family-friendly one. At the re-
sort’s main restaurant, a full 
selection of  tequilas and rum 
drinks are available. But kids 
can order a nonalcoholic cock-
tail - say, a “nojito” instead of  
a mojito. Provided, of  course, 
they don’t insist on sipping it at 
the adults-only pool.

A pool at Hawks Cay Resort in the increasingly family-friendly Florida Keys.
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